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Di tahun ini, cukup banyak media yang membuat konten infografis selama debat 
Pilpres 2019 berlangsung. Infografis tersebut berupa pengutipan dari para calon dan 
klaim data yang disampaikan selama debat berlangsung dan akan diunggah di 
media sosial. Salah satu media yang membuat konten infografis tersebut adalah 
Kompas.com. Berkaca dari kasus Tirto yang dinilai masyarakat menyebarkan berita 
bohong dan mengadu domba, Kompas.com melakukan berbagai hal untuk 
meminimalisir hal tersebut. 
Penelitian ini mengadopsi konsep hierarchy of influence dari Pamela J. Shoemaker 
dan Stephen D. Reese, yakni proses yang dilalui untuk menerima atau menolak 
berbagai informasi yang tersedia. Penelitian ini berangkat dari keingintahuan 
bagaimana proses Redaksi Kompas.com yang bekerja sama dengan Kompas TV dan 
Harian Kompas menyeleksi pernyataan dan klaim data yang terjadi selama debat 
berlangsung. Dilandasi dengan metode penelitian studi kasus, penelitian ini akan 
dijelaskan secara deskriptif. Pengumpulan data dilakukan melalui proses 
wawancara dan observasi.  
Hasil penelitian ini menunjukkan bahwa Tim Redaksi (Kompas.com, Kompas TV, 
dan Harian Kompas) menggunakan nilai berita sebagai dasar yang digunakan 
dalam memilih berbagi pernyataan dan klaim data selama debat berlangsung. Selain 
itu, Kompas.com juga mengacu para Kode Etik Jurnalistik, khususnya dalam 
menguji informasi dan memberitakan secara berimbang. Dari lima tingkatan 
gatekeeping yang dilalui, hanya tiga yang cukup dominan dalam proses pembuatan 
infografis tersebut, yaitu level individu dan organisasi.  
 





Presidential Election Debate (Pemilu) was held by General Election Commissions 
of Indonesia (KPU) to allow Indonesian citizens to gauge the worthiness of every 
president and vice-president candidates. On this year, there were quite a number 
of media that made infographic contents when the debate is on the run. One of those 
media is Kompas.com. Reflecting on the case of Tirto which was accussed by 
Indonesian citizens of spreading fake news and trying to get everyone against each 
other, Kompas.com tried to do anything on it's stead to prevent that 
This research adopted hierarchy of influence concept from Pamela J. Shoemaker 
and Stephen D. Reese, which is the process that is need to be done to receive or 
reject every available information. This research came as a result of curiosity on 
how Kompas.com editorial work along with Kompas TV and Harian Kompas on 
selecting every statement and data claim that was given during the debate, and to 
know the factor(s) that influenced them on electing every single of it. Based on study 
case research method, this research will be explained descriptively. Data gathering 
shall be done through the process of interview and observation. 
This research show that Editorial Team (Kompas.com, Kompas TV, and Harian 
Kompas) used news value as a base on selecting every statement and data claim 
during the debate. Beside that, Kompas.com also emphasized on Journalism Code 
of Ethics, especially to test the information's truth and to cover the news evenly. 
From five gatekeeping process, there are only three steps that is quite dominant on 
the infographics making process. Those steps are individual level, organizational, 
and ideology. Individual level is the process that was walked through by the 
gatekeeper during their time as a journalist. On organizational level, Editorial 
Team emphasized on data(s) that was given by Litbang Kompas and need to be 
balanced quantitatively. As for ideology level, Kompas.com has a principle to give 
exstensive explanation on certain information to their audiences before letting them 
to make their own choice. Other than that, they kept on the premises of popular, 
high quality, online journalism, and the tagline of 'Jernih Melihat Dunia' as a base 
of every content(s) that they will make. 
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